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“Macao Convention and Exhibition Commendation Awards 2025 ”
Entry Form - Brand Exhibition Award

EET1H B EZNE R Exhibition Profile

29RRE LT (H32) Name of Exhibition nominated (in Chinese)

N
ﬁ:ﬁﬂ

EREEZFE (223 ) Name of Exhibition nominated (in English)

£25r 1 #5 Date(s) of Exhibition SRS RS Venue of Exhibition

REBEHN (BREER AR 75 - B BES 800 FLA)
Brief Description of Exhibition (including background, scale, mission, concept, objectives, etc. within 800 words)

F /A ZFE (H32) Name of Organizer (in Chinese)

X/ AW EFE (E32) Name of Organizer (in English)

BE A /B#E Person in Charge / Title

YN 1]
Contact Person / Title &5 Contact Tel EE Fax
B 4% A {4 Contact email address #8uk Website

=+ / A S Brief Description of Organizer

< If there is not enough space to write in box, please use additional paper
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& 12 1Z # REQUIREMENTS FOR JUDGING

FEmE M ER R (1530%)

mPER |

AFTE R R
FEmEEES A AES

How to build up the brand and its competitive advantages (30%)

How to build up the brand image?
What are the advantages in brand building?

R FE (1520%)

BIRHLUTNRBENMESE (BN BENERZRE)

ReEFEE / REE - MEUGEE

REBEESOR®  FREA (W8 ) MRERMUZMEA /57

RESAEREMER /1% (EEAURTEREAAMN - ADERS - B0k / Bk - KEERE
&%~ BWSFITR)

FENGE - BRAESS - 8Tzl R /B

BiSWH - BRIESIF2lR | 5%

Hith (F55EH3)

Exhibition Set Up and Coordination (20%)

Please provide the following information with attachment of brief caption of photos :

Event floor plan and booths layout

Event main stage for Opening, photos/videos of customized booths (if any) and standard booths
Photos/videos are taken from different angles of the exhibition hall (show as much as possible the traffic flow,
entrance signage,registration/information counter, hall directional signage, banners, posters, etc.)
Photos/samples of admission passes and brochures for VIPs/guests/general audiences

Photos/Videos of on-site

Others (please specify)

« If there is not enough space to write in box, please use additional paper
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FHTR G Business Generation (20%)

M BRBEPRESHERE  F2EELAERER/EFENZREEBNES MK
A2 ER S IRARS AKX RET) » BEBMNESRMNEFFalIENESaFRE
Explain how the marketing strategies were used to attract exhibitors and buyers, i.e. introducing to the exhibitors,
professional audiences/buyers the advantages and business opportunities of the event

Explain how an effective interactive exchange platform was built up for all involved participants in terms of
services provided (e.g. business matching, etc.) to achieve more cooperation opportunities
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SR E RS Sustainable Practices (15%)

PrRaUVEEMER A FETRENEER (I—8EmMith - —BEZu ~ RIEH ~ CGHREESF) LIAE
RAREER

Explain through what types of sustainable practices (e.g. multi-venue event, multi-destination tourism, series
of activities, crisis management, etc.) to enhance the quality in organizing events

VI

i
=

BB %% Overall Impact (15%)

EENERESEN LI RPIE BB E

DRI TRHA B0 S B A e

Explain the meaning and importance of the Exhibition and its positive impact on Macao
Has it achieved the expected impact on the society and economy?

MCEA reserves the final right for discretion and decision on this event

R ZREXR DS HEICRBRE AR MR R

« If there is not enough space to write in box, please use additional paper
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