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“ Macao Convention and Exhibition Commendation Awards 2017 ” e
Entry Form - Brand Exhibition Award

JE B 1H H 2L A ZRL Exhibition Profile
2B RE 2 F% (52 ) Name of Exhibition nominated (in Chinese)

ZIRRE T (923 ) Name of Exhibition nominated (in English)
gt H HA Date(s) of Exhibition s EE Venue of Exhibition

FREET (LERET s, B, 25, 3. HESE, 800 #DW)
Brief Description of Exhibition (including background, scale, mission, concept, objectives, etc. within 800
words)

X/ & 7458 (9 ) Name of Organizer (in Chinese)

X/ A&HE 4% (9532 ) Name of Organizer (in English)

HE A / §fE Person in Charge /Title

YN 7
Contact Person/Title &G Contact Tel {HE Fax
s A4 Contact email address WL Website

¥ / &7 fE /T Brief Description of Organizer

+» If there is not enough space to write in box, please use additional paper
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aF i B ¥ REQUIREMENTS FOR JUDGING
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How to build up the brand and its competitive advantages (30%)
- How to build up the brand image?
- What are the advantages in brand building?

il Bt (1l 20%)
artefELL MIREERER S (G _ B ERAE AR )

- JRREESVHlE / AR B, R A A Rt

- REEESECER, RO (AT ) RARMERALZ A / &

- REESAREREM T / #kig ( SRR RoRRER AT . J\EIF“ MG Backa / iEahE . RBETERE
TR L)

- MEAGRE . BIRASZ . gl /AR

- iﬁ%fmﬂ BlniEs [ R [ k2

- ;H\:/ﬂij‘ ( nH n_lj_{% )

Exhibition Set Up and Coordination (20%)
Please provide the following information with attachment of brief caption of photos :
- Event floor plan and booths layout
- Event main stage for Opening, photos/videos of customized booths (if any) and standard booths
- Photos/videos are taken from different angles of the exhibition hall (show as much as possible the traffic flow,

entrance signage, registration/information counter, hall directional signage, banners, posters, etc.)
- Photos/samples of admission passes and brochures for VIPs/guests/general audiences

- Photos/Videos of on-site coordination and guidance of audiences
Others (please specify)

+» If there is not enough space to write in box, please use additional paper
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P £% Business Generation (20%) [ mmER
BEEED

Fant 5
- ARTAEFE AT R A B ORI, 2R ne SRR / B TR i
CEY S <l
- AT Ry 2 B TR AR ( ANGIRRCE S ), BEE M DB GG LUEE L S 1R
- Explain how the marketing strategies were used to attract exhibitors and buyers, i.e. introducing to the
exhibitors, professional audiences/buyers the advantages and business opportunities of the event
- Explain how an effective interactive exchange platform was built up for all involved participants in terms of services
provided (e.g. business matching, etc.) to achieve more cooperation opportunities

Fi78 T: ¥ & 1 Sustainable Practices (15%)

- FEPRILE BV ELnT R MR R E S ( AR EEE | RYNhENSE ) IR R E R

- Explain through what types of sustainable practices (e.g. crisis management, series of activities, etc.) to enhance
the quality in organizing events

fapu 3t Overall Impact (15%)

- REEREEEE, DRI i s 2

- & o B THIHA I & R A T R

- Explain the meaning and importance of the Exhibition and its positive impact on Macao
- Has it achieved the expected impact on the society and economy?

MCEA reserves the final right for discretion and decision on this event
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+» If there is not enough space to write in box, please use additional paper
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